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Local community leaders who voiced strong 
opposition to Kellogg Co.’s decision to 
relocate some jobs to the Grand Rapids 
area called their meeting Wednesday with 
some of the company’s top officials 
“cordial,” saying all agreed with the need for 
improved relations. 
 
But they maintained Battle Creek is well-
suited to house the company’s new 
business services center. 
 
“All of those who attended the meeting 
remained strong supporters of the Kellogg 
Company as we have always been,” said 
Dr. Joe Schwarz, former Battle Creek 
mayor and congressman. “There’s some 
difference of opinion as to the conclusion 
reached by the data that Kellogg Company 
got as far as starting this call center in 
Cascade Township and other data that’s out 
there.” 
 
Six area leaders — Schwarz, retired Battle 
Creek Unlimited president and CEO Jim 
Hettinger, current BCU head Karl Dehn, 
BCU Board Chair Beth Brutsche, South 
Central Michigan AFL-CIO Labor Council 
President Richard Frantz and Southwest 
Michigan First CEO Ron Kitchens — sat 
down with some of Kellogg’s top officials. 
They had requested earlier this week a 
meeting with John Bryant, Kellogg president 
and CEO, after the company announced it 
would be moving an undetermined number 
of jobs from its hometown to Cascade 
Township beginning this year. 
 

“Kellogg Company Chairman of the Board, 
Jim Jenness; President & CEO, John 
Bryant; and Vice President, Global 
Communications and Philanthropy, Kris 
Charles, appreciated the opportunity to 
meet with community leaders today on 
behalf of the company,” Charles said in a 
statement to the Enquirer. “We value their 
input and share a commitment to Battle 
Creek. We appreciate the ongoing support 
of these leaders as we build a strong, 
sustainable Kellogg of the future.” 
Hettinger said local economic development 
officials will likely compile data over the next 
week to compare information used by 
Kellogg in its decision. The company used 
an independent consultant “experienced in 
creating successful service centers for 
global companies” to conduct an in-depth 
study of Battle Creek and eight other 
potential locations, Charles said Tuesday. 
 
That analysis led to Kellogg’s decision last 
week that it would put as many as 600 jobs 
in a regional business services center, 
affecting finance, information technology, 
supply chain and human resources 
positions. The new facility is part of its four-
year restructuring program, dubbed Project 
K, that includes cutting 7 percent of its 
global workforce. 
 
“I’d say a small percentage of possibility of 
changing their minds about this,” Hettinger 
said, “(but) it’s worth a shot all the way 
around.” 
 
Kellogg’s decision has garnered backlash 
from residents and some of Battle Creek’s 



most prominent leaders who have held 
public office in the past and are embedded 
in the business community. Many of them 
were involved in some of the company’s key 
decisions over the past few decades, 
including the city-township merger and the 
closure of the South Plant, and have 
characterized Kellogg’s Grand Rapids plan 
as “disgusting,” “disrespectful” and a 
“blindside.”  
 
They said the move signaled a vast change 
from how the company worked with city 
officials in the past. 
 
Former Mayor Al Bobrofsky, who was also 
once a Battle Creek Township trustee, said 
Wednesday that Kellogg has always been a 
strong corporate partner with the city. “It just 
doesn’t make sense that they would make 
this decision like they have,” he said. 
 
“My feeling is that maybe this is just 
progress in the way that life moves on,” 
Bobrofsky said. “But I just feel that their 
leadership has not the commitment to Battle 
Creek of what has been of past leaders.” 
 
Both Schwarz and Hettinger called for more 
Battle Creek residents to get involved and 
for potential leaders to step forward. 
Residents have also called on local officials 
to act, asking city commissioners on 
Tuesday night to display leadership as 
Battle Creek braces for any effects 
Kellogg’s decision will have on the 
community. 
 

“There’s certainly need for, let’s say, more 
complete and more productive 
communication between the city and the 
company,” Schwarz said. “And these things 
come in waves over the years and it’s time 
to improve things a bit.” 
 
Hettinger admitted “the old guys won’t let 
go” but said there has been a long-time 
problem developing younger leaders in 
Battle Creek. He said he has been shocked 
“by the younger generation and their 
willingness to accept this laying down.” 
 
“Who’s there after us?” he said. “Who rises 
to the occasion when the community faces 
a tremendous challenge like this? We gotta 
fight this tooth and nail.” 
 
Kellogg has said Battle Creek continues to 
be the right location for its headquarters. 
For its new business services center, 
however, the company said the city lacked 
a “mature service center infrastructure” 
offered by Grand Rapids and its hub of 
similar facilities. No officials from any of the 
potential sites were contacted before 
making the decision “because there was 
little any city could do to influence 
suitability,” Charles said Tuesday. 
 
Kellogg is the city’s top employer, according 
to economic development group Battle 
Creek Unlimited, with about 2,300 workers. 
It has rivaled Denso Manufacturing 
Michigan, which has 2,150 employees, for 
the top spot in recent years. 
 

“I think at some point there will be some 
data and conclusion released perhaps by 
BCU or Southwest Michigan First, or both,” 
Schwarz said, “indicating that the Battle 
Creek area would have been an equally 
appropriate site for this center had the 
available data been delved into more 
deeply.” 
 


