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Kellogg Co. will open a regional service 
center in Grand Rapids this year, 
meaning job losses in Battle Creek as 
the company continues to implement a 
restructuring program. 
 
The company said the North America 
service center will open during the third 
quarter of 2014 and will house 300 to 
600 employees when it’s fully 
operational by 2016. The facility will be 
at 5300 Patterson Ave. S.E., just south 
of Gerald R. Ford International Airport in 
suburban Cascade Township and will 
house finance, information technology, 
supply chain and human resources 
employees. 
 
Kellogg said it chose Grand Rapids for 
the service center after considering nine 
potential sites. 
 
President and CEO John Bryant told the 
Enquirer on Thursday the decision 
“clearly underlines the commitment of 
the company to Michigan.” The center’s 
proximity to its global headquarters in 
downtown Battle Creek is expected to 
allow Kellogg to retain key employees 
as it grows a “world-class services 
facility,” according to a news release. 
 
“In terms of Battle Creek, we’re very 
proud to call Battle Creek home and we 
remain absolutely committed to the local 
community,” Bryant said. “There 
probably will be some job losses in 
Battle Creek and new roles in Grand 

Rapids and that will occur over the next 
few years.” 
 
Company spokesperson Kris Charles 
said the company has not yet 
determined which Battle Creek jobs 
would be moving to the new facility. 
 
She said about 30 to 60 finance 
employees will move into the facility 
later this year. Timing for other roles 
varies but transactional roles in 
information technology and supply chain 
are expected to be added by 2015 and 
human resources will be added in 2016. 
 
Kellogg currently has some 2,000 
employees in Battle Creek but company 
officials declined to say how many 
employees who work in the affected 
departments are located here. In 2011, 
the company moved nearly 600 
employees to its K2 building at 67 W. 
Michigan Ave. from offices on Porter 
Street. Kellogg also expanded its 
downtown research and development 
facility on Hamblin Avenue in 2009. 
 
“Until we define all the work processes 
transitioning for each function, the exact 
impact number of employees in Battle 
Creek or other locations is not known,” 
Charles said. 
 
Karl Dehn, president and CEO of 
economic development group Battle 
Creek Unlimited, said the potential for 
local job losses was “disappointing.” He 
said opening service centers has been 



described as a growing trend among 
major corporations that are looking to 
centrally locate certain job functions, 
and that Battle Creek and Oak Brook, 
Ill., may be the most affected because of 
the types of Kellogg services based in 
those cities. 
 
Dehn said Battle Creek was not among 
the potential sites considered for the 
facility and the company was likely 
looking for larger metropolitan areas 
with large concentrations of service 
centers. Still, he pointed to Kellogg’s 
recent investments in Battle Creek, 
including its major expansion of 
research and development and bringing 
some Pringles chip operations here. 
 
“As a major corporation like Kellogg 
manages its business, that means 
sometimes not everything will happen in 
Battle Creek,” Dehn said. “And it doesn’t 
mean that I’m not disappointed when 
those types of losses occur, but I also 
look at it with a little longer-term view of 
some of the gains we’ve had.” 
 
Kellogg touted Grand Rapids’ amenities 
on Thursday, pointing to the city’s 
affordable commercial space and its 
proximity to other major markets such 
as Chicago and Detroit. The company 
also said the new facility’s proximity to 
other major companies’ service centers 
nearby offer “access to a pool of 
qualified talent with experience in 
strongly service-oriented environments.” 
 

Kellogg has a plant in Grand Rapids at 
310 28th St. S.E. 
 
The announcement comes as the 
company implements a four-year 
reduction effort known as “Project K.” 
The program will ultimately cut Kellogg’s 
global workforce by 7 percent as it 
consolidates plants and production lines 
but is expected to produce cash 
savings. The company has since 
announced it will close plants in Ontario 
and Australia while expanding a facility 
in Thailand. 
 
Dehn said economic development 
officials anticipated the program to affect 
Battle Creek because of the company’s 
large local presence. 
 
“A lot of the impact has taken place 
outside of the United States so far,” he 
said, “but we knew that there could be 
impact. But also, we’re very hopeful that 
the strategy is overall successful 
because to have Kellogg headquarters 
here for the next 100 years, and have a 
healthy and strong company continuing 
to contribute to Battle Creek — it’s in 
everyone’s best interests that the 
company is healthy and successful 
overall.” 
 
Establishing company-operated service 
facilities is a move toward a three-tiered 
service delivery model for Kellogg, the 
company said. Another tier includes 
some global work, which could move to 
a third-party provider and the third tier is 

comprised of locally based work which 
will continue to be handled by local 
teams. 
 
Bryant said Project K means tough 
decisions for Kellogg but allows the 
company to position itself for growth. 
 
“Project K, over the next four years, 
gives us the feasibility to reinvest in our 
business and drive our long-term 
success into our company,” he said. 
 
Last week, Kellogg reported in its fourth-
quarter earnings that it had regained 
profitability despite struggling domestic 
cereal sales. Bryant told analysts in a 
conference call that the drop in its U.S. 
breakfast unit was an “unconscious 
migration” to eggs, peanut butter and 
yogurt, and that cereal remained the top 
option in the category among 
consumers. 
 
The company plans to unveil a major ad 
campaign in the second quarter that will 
have a broader strategy instead of 
focusing on any particular Kellogg 
brand. 
 
Kellogg stock closed at $59.47, up six 
cents, on the New York Stock Exchange 
Thursday. 
 


